
Call For Papers, Proposals, and Cases  
 Deadline: August 30, 2017 

Early Review Deadline:  July 15, 2017 

IBEC invites the submission of proposals for its 17
th
 annual research con-

ference to be held in San Francisco, California, USA. The objective of IBEC 

is to provide a forum for intellectual discussion among scholars and prac-

titioners. We seek to provide a platform to analyze the strategic challeng-

es faced by firms, educators, governments, and other institutions in the 

global arena.  

XVII International Business and Economics Conference 

San Francisco, California, USA 

January 4-7, 2018 

http://www.ibec-info.org/2018/ 

Hosting Institution: San Francisco State University 

  



You are invited to submit either an Extended Abstract or a Com-

pleted Manuscript of research papers or teaching case studies for 

presentation at the conference.  

 

Extended abstracts: A submission should explicitly contain: 1. 

Background & Problem Statement; 2. Objectives; 3. Methods / Proce-

dures; 4. [Expected or Preliminary] Results; and 5. References.  

Extended abstracts between 3 to 5 pages are preferred. 

 

Complete papers: No specific structure is required for complete 

papers. We strongly recommend complete papers not to exceed 12 

pages. Quantitative Papers should include full data analysis. 

 

Formatting guidelines: for either extended abstracts or complete 

papers are provided on the conference website. Follow the PROCEED-

INGS GUIDELINES document. 

Proposals should be written in English. Submissions will be peer  

reviewed, acceptance being based on quality and relevance. 

 

Plagiarism: is unacceptable.  All authors must fully cite the work 

of others using one of the standard citation systems (APA< MLA) 

 

Decision notifications will be sent to authors by October 30th .    

Those opting for the July early acceptance will be notified by Au-

gust 30. 

Authors of accepted proposals will have up to 30 minutes (Q&A in-

cluded) to present their topic in the conference. 

 

Submissions should be submitted to the IBEC website. To submit, you 

also need to “Register for IBEC 2018” on the website:  ibec-

info.org/2018/.  In case you have problems registering, email your 

proposal to IBEC@tnstate.edu. Within two days of submission you 

will be contacted to acknowledge your submission. If you do not 

hear from IBEC after two days, contact the editor-in-chief or the 

conference chair. 

Refereed Submissions –Guidelines  

 

SUBMISSIONS 

WILL BE 

PEER 

REVIEWED, 

ACCEPTANCE 

BASED ON 

QUALITY AND 

RELEVANCE.  

 

CONFERENCE 

PROCEEDINGS 

WILL BE 

PUBLISHED 

ONLINE IN 

SOCIAL 

SCIENCE 

RESEARCH 

NETWORK. 



Best paper awards will be giv-

en to competitive papers upon 

the recommendation of Editors. 

Around five best paper awards–

best in several disciplines– 

are given every year.  

Outstanding Award Papers may 

be considered for publication 

in a journal. Award papers 

from IBEC China 2014 were pub-

lished in the Journal of In-

ternational Business and Econ-

omy (JIBE) www.i-jibe.org/, 

ISSN 1527-8603. Vol 15(1) Sum-

mer 2014. JIBE is published by 

San Francisco State University 

and The Institute for In-

dustrial Policy Studies.  

Selected award papers from 

IBEC Bangkok 2015 were pub-

lished in Contaduría y Ad-

ministración (C&A), 

www.journals.elsevier.com/

contaduria-y-

administracion/ ISSN 0186-

1042.  C&A is a Scopus 

journal published by Univer-

sidad Nacional Autónoma de 

México (UNAM). 

Selected papers from IBEC 

Germany were published in 

JIBE during the fall 2016. 

Awards  

Topics 

The topics for IBEC include, but are not limited to: international business 

environment, marketing strategies, international strategy, import/export man-

agement, world markets and global competition, organizational behavior man-

agement, management philosophy, health management issues, human resources 

strategies, management of education, expatriate management, business educa-

tion, international entry strategies, transfer of technology / knowledge, 

cross-cultural consumer behavior, international logistics, information sys-

tems, operations management, international finance, international accounting, 

intercultural management, trade policy, and FDI policy.  

Both, practitioners and scholars, are encouraged to submit company case stud-

ies. 

 
 

 
BEST PAPER 

AWARDS WILL BE 

GIVEN TO 

COMPETITIVE 

PAPERS UPON THE 

RECOMMENDATION 

OF EDITORS.  

Conference Venue and Hotels 

San Francisco State University 

Downtown Campus.  There are four 

hotels, ranging in price from 

$129 to $149 per night within 

walking distance. There are many 

good restaurants in the area—San 

Francisco is famous for the qual-

ity and variety of its restau-

rants!  Some meals will also be 

provided as part of the confer-

ence and are included in the con-

ference fee. On Sunday, several 

tours will be offered.  

http://www.i-jibe.org/


A Paper-Presenting Professional or Academician: USD 350. 

A Paper-Presenting Student: USD 200. 

A Co-Author Participant: USD 150. 

A "Guest" Participant or Observer sponsored by an Author 

(not an author or co-author): USD 75.* 

An "Observer" not sponsored by a presenting author: USD 

250. 

*Maximum three guests per author. Additional guests pay 

regular presenter fees. 

These fees will cover the conference welcoming reception, 

lunch, dinner and cultural activity. Conference fees can 

be paid online by credit card only after an acceptance no-

tification has been received by authors. 

The International Business and 

Economy Conference is adminis-

trated by an executive committee 

and an advisory board. To 

achieve the objective of provid-

ing a platform for intellectual 

discussion among scholars and 

practitioners, IBEC rests on the 

collaboration of recognized 

scholars and institutions who 

voluntarily collaborate every 

year.  

Conference Fees Structure 

IBEC 

Details of Activities & Relevant Dates 

Jan. 4th: Welcome Reception at 6:30 PM and Publication 

Seminar at 3:30. 

Jan. 5th & 6th: All day presentations, coffee breaks, 

lunch, dinner and cultural activity. 

Jan. 7th: IBEC 2019 mid-morning planning committee meeting 

& organized tour. Organized tour participation is option-

al and may include extra cost for participants. Addition-

al information will be provided as the conference ap-

proaches. 

Submission Deadline: August 30,2017 

Decision notifications sent to authors: By October 30th. 

Conference Fee Payment Deadline: November 15th. Options 

for conference fees payments: a) online by using credit 

card, b) wire transfer, or c) check. Details on the con-

ference website.  

 

 

RECENT PREVIOUS 

IBECS: 

USA (2008),  

INDIA (2009),  

THE CZECH 

REPUBLIC (2010),  

MEXICO (2011);   

USA (2012), 

FRANCE (2013),  

CHINA  (2014), 

THAILAND (2015), 

GERMANY (2016) 

AND CHILE 

(2017). 

IBEC 2010, Prague 

IBEC Germany 2016 



IBEC Permanent Organizers:  

Sharon V. Thach (Conference Chair), Business Administration, 

Tennessee State University, Nashville, TN, USA 

[ibec@tnstate.edu] 

Carlos Trejo-Pech (Conference Chair Emeritus), Agricultural & 

Resource Economics Department, University of Tennessee at 

Knoxville, TN, USA and Adjunct Professor, Universidad 

Panamericana, Guadalajara, Mexico [ctrejope@utk.edu] 

John Manley (Chair Emeritus and Treasurer), Iona College, New 

York, USA [jmanley@iona.edu] 

Tomás Kincl (Chair of Proceedings and Webmaster), University 

of Economics, Prague, Czech Republic [kincl.tomas@gmail.com] 

Jay Kang (Senior Executive Emeritus), San Francisco State Uni-

versity, USA [jkang@sfsu.edu] 

 

Host Institution Organizers: 

Jai S Kang, Chair San Francisco State University 

[jkang@sfsu.edu] 

Bruce A Heiman, San Francisco State University 

[bheiman@sfsu.edu] 

Mahmood Hussain, San Francisco State University 

[Hussain@sfsu.edu] 

 

IBEC Directors (in alphabetic order according to last names): 

 

Fang, Jianing, Associate Professor of Accounting, School of 

Management at Marist College, Poughkeepsie, NY, USA 

[jianing.fang@marist.edu]  

Heiman, Bruce, Associate Professor of International Business, 

College of Business, San Francisco State University, CA, USA 

[bheiman@sfsu.edu]  

Manley, Robert, Professor. Retired. NY, USA 

[rjmanley@optonline.net]  

Shetty, Anand, Professor and Chair of Finance, Business Eco-

nomics and Legal Studies, Hagan School of Business, Iona Col-

lege, New Rochelle, New York, USA [ashetty@iona.edu] 

Strach, Pavel, Professor, SKODA AUTO University, Mlada 

Boleslav, Czech Republic [pavel.strach@savs.cz ] 

Thach, Sharon V., Professor of International Marketing, Col-

lege of Business Administration, Tennessee State University, 

Nashville, TN, USA [sthach@tnstate.edu] 

 

Editor: Tomás Kincl, University of Economics, Prague, Czech 

Republic [kincl.tomas@gmail.com] 

Associate Editor: Carlos Trejo-Pech , Assistant Professor, 

University of Tennessee at Knoxville, TN, USA, and Adjunct 

Professor, Universidad Panamericana at Guadalajara, Mexico  

[ctrejope@utk.edu] 

 

Editorial Review Board (alphabetic -last names): 

Lorenz Braun, Professor, Nürtingen-Geislingen University, 

Nürtingen, Germany [lorenz.braun@hfwu.de]  

Executive Committee for IBEC 2018 

 

 

IBEC RESTS ON 

THE 

COLLABORATION 

OF RECOGNIZED 

SCHOLARS WHO 

VOLUNTARILY 

COLLABORATE 

EVERY YEAR.  
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Executive Committee for IBEC 2018, Cont. 

Editorial Review Board (con’t) 

 

Erskin Blunck, Associate Dean, Nürtingen-Geislingen University, Nürtin-

gen, Germany [erskin.blunck@hfwu.de]  

Ernst, Dietmar, Professor of International Finance, Nürtingen-Geislingen 

University, Nürtingen, Germany [dietmar.ernst@hfwu.de] 

Fang, Jianing, Associate Professor of Accounting, School of Management 

at Marist College, Poughkeepsie, NY, USA [jianing.fang@marist.edu]  

García-Santillán, Arturo, Professor of Business and Economics, Univer-

sidad Cristobal Colón, Veracruz, México [agarcias@ucc.mx]  

Gevorkyan, Aleksandr V., Assistant Professor of Economics and Finance, 

The Peter J. Tobin College of Business at St. John’s University in New 

York City, USA [gevorkya@stjohns.edu]  

Ghosh, Jayati, Dean and Professor of International Business, School 

of Business Administration, Widener University, Chester, Pennsylvania, 

USA [jghosh@widener.edu]  

Gillpatrick, Tom, The Juan Yong Professor of Marketing and Food Manage-

ment, School of Business Administration, Portland State University, USA 

[tomg@pdx.edu]  

Gutiérrez-Rentería, María E., Professor of Media Economics and Media 

Management, Universidad Panamericana at Guadalajara, México 

[egutierr@up.edu.mx] 

Heiman, Bruce, Associate Professor of International Business, College of 

Business, San Francisco State University, CA, USA [bheiman@sfsu.edu]  

Hussain, Mahmood, Associate Professor of Marketing, College of Business, 

San Francisco State University, CA, USA [hussain@sfsu.edu]  

Jaiswal-Dale, Ameeta, Associate Professor of Finance, University of St. 

Thomas, Minnesota, USA [a9jaiswal@stthomas.edu] 

Kyaw, NyoNyo, Associate Professor of Finance, Hagan School of Business, 

Iona College, New Rochelle, NY, USA [nkyaw@iona.edu] 

Manley, Robert, Professor. Retired. NY, USA [rjmanley@optonline.net]  

Morote, Elsa-Sofia, Professor. NY, USA [sofiamoroteE@gmail.com] 

Ngienthi, Wanida, Professor of Economics, Assumption University, Bang-

kok, Thailand [wngienthi@au.edu] 

Noguera, Magdy, Associate Professor of Finance, University of Idaho, USA 

[mnoguera@uidaho.edu] 

Pitta, Carlos, Business School, Austral University of Chile at Puerto 

Montt, Chile [cpitta@ufl.edu]  

Strach, Pavel, Professor, SKODA AUTO University, Mlada Boleslav, Czech 

Republic [pavel.strach@savs.cz ] 

Tangjitprom, Nopphon, Assistant Professor, Assumption University, Bang-

kok, Thailand [nopphontng@au.edu] 

Theingi, Hla, Assistant Professor, International Business Management, 

Martin De Tours School of Management, Assumption University, Thailand 

[hlatheingi@au.edu] 

Theingi, Assistant Professor, Dep. Of Marketing, Martin De Tours School 

of Management, Assumption University, Thailand [theingi@au.edu] 

Yang, Chunmei, Professor, School of Economics, Tianjin Polytechnic Uni-

versity, Tianjin, China [jane_ycm@126.com] 
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